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Abstract:

Aiming at paternalistic policies within the international economic relations as a
factor of sustainable development of emerging economies by establishing new
cooperation relations, exchange of experience and rising the population’s standard
of living through their impact at the social-economic development of emerging
countries, we notice that a small number of researchers have tackled the given
aspect of world economy, most of them focusing their attention on studying the
problems from the protectionist perspective.

The purpose of the paper is the research and the perfection of the mechanism of
paternalistic policies of emerging countries within the international economic
cooperation, identification of ways of improving the production activities and of the
domestic external economic relations.
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Introduction

A rigorous definition of competitiveness is difficult or, probably, even
impossible; this definition cannot be worded in a concise manner due to the various
components — on a short, medium, long term — incumbent on it and to the numberless
indicators by means of which it can be emphasized. In addition, competitive, successful
firms themselves have different degrees of competitiveness and the sources of
competitiveness are not always the same (Daniliuc C, 2013). A wide diversity of points
of view and of perspectives from which competitiveness is approached is reflected in a
rich literature, leaving behind the works of scholars such as: Krugman P.(2009), Lang
L.(1994) from whom the following are worth mentioning: economic competitiveness
expresses a complex and dynamic state and has various sources and facets; in essence,
competitive firms are those where potential competitive advantages have turned into
real ones; when in a certain area (industry or the relevant market) there are many
competitive national firms, the respective country is deemed internationally competitive
as well; competitiviness (internal and international) and the competitive advantage are
originally microeconomic concepts and realities on which macroeconomic
competitiveness and the national competitive advantage rest (Krugman P., Maurice O.,
1994) in the last resort and in synthesis. The latter are conditioned by the state of the
firm (company) system and of the macroeconomic business environment.

Hence, in synthesis, competitiviness is the capacity to cope with competition,
being linked to a competition environment which is also given by the possibility to
obtain performances as a result of the participation on the market (supplies, outlet,
financial-monetary, work force etc.). In current language, being competitive means
being at least as good as others. A firm is competitive when, due to the benefits it enjoys
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(production factors, managerial and marketing capacities, financial, technical and
creativity resources and so on), it obtains a sustainable advantage towards its
competitors (as regards the cost, diversity, quality and renewal of the supply), ensuring
normal dividends for its shareholders, resources for adequate self-funding and
remuneration of the work force, correlated with productivity. In essence,
competitiveness is linked to the firm’s own, internal conditions, which express all the
components and functions defining it. In a broader sense, competitiveness resides in the
firm’s capacity to face competition through merchandise appealing to the customers
(through price, quality and diversity) while the economic performances remunerate the
participants depending on the marginal productivity of the production factor they own.
The latter is possible to the extent where the company has a competition advantage and
whose assertion (on the national or international market) is rooted in the company’s
internal conditions which the competition environment may favor or inhibit.

From this perspective, we propose, in order to estimate competitiveness at micro
level (as support for the macro one) to calculate the current competitiveness index
(ICC), based mainly on estimates contained in opinion questionnaires and surveys
answered by representative persons carrying out their activity in national companies,
government officials, large exporters and representatives of multinational companies
operating in the respective countries. When building the ICC, economists start from the
premise that the efficiency in a company, synthesized in the productivity of all
production factors involved, depends on: the complexity of operations and the
company’s strategies; the capacity to innovate and economic performances; the quality
of the business environment (including that of the competition environment). From a
financial point of view, company efficiency is synthetized in the mass and rate of profit
which are dependent upon these circumstances. The issue of a national economy’s
competitiveness is extremely debatable in economic theory and practice. Leaving aside
the numberless debates and the diversity of the criteria used, we consider that an
economy is competitive if it increases its market share (especially the share of own
exports in the international ones) thanks to its prices which have a slightly more
favorable evolution compared to those of its competitors (so, it has a competitiveness,
price and implicitly lower inflation) and through the quality, diversity and promptness
of the merchandise offered.

The quality and the price of the merchandise are integral part of its
competitiveness. The problem of establishing the quality of a product, of a service is
constantly considered by manufacturers, consumers, scientific researchers. Generally,
quality cannot always be established by consumers. In such cases, the quality of the
merchandise and of the service is established by experts equipped with the respective
techniques, with a wealth of experience, with technical, technological, medical
knowledge etc. The quality of the merchandise and of the service can also be
established with the aid of statistical methods (Maximilian S., 2009), with the aid of
likelihood methods, by means of sophisticated methods of processing the data obtained
from experts, by using technological methods of producing goods and services. When
the quality of products, goods, services, merchandise plays a more and more important
role in the consumers’ lives, in the most diverse scientific, economic, commercial
investigations etc. a method of quantifying quality accessible to a large number of
experts is needed. The quality of the merchandise and of its prices becomes crucial in
the competition processes on domestic and international markets.

Materials and methods

The quantification of the quality of a product, of a service may be performed
with the aid of a string of qualities’ “ratings”. The quality of a product, a food product
for instance, is characterized by a vector. Each component of this vector, in a
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dependence relation to the respective weight, has a positive or negative impact on the
quality level. The impact, as a resultant of qualitative factors, may be estimated by
theoretically and scientifically equipped experts. The estimates of quality by experts
shall not coincide. The issue of processing the experts’ estimates of the product, service
quality steps in (Daniliuc A. 2013).

To this end, we draft the ratings’ function according to i criterion:
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where, r; — the rating of i product, service according to criterion i = 1,2,...,n.
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Table 1. Rating weight of i criterion, i = 1,2,...,n

Quality criterion 1 2 e i n
Criterion’s rating I I e T I'n
Criterion’s weight B1 B2 Bi Bn

The expert of each i criterion, i = 1,2,...,n assigns a rating to it, based on which
the respective weight is calculated (table 1.).

We assume that the quality of the product, service is established according to 5
criteria.

The formula for establishing the weights of each criterion according to the rating

established by the expert shall be 1 — %5 #1;, Bi = 1—2 - % for ri=1;2;3;4;5, PBi shall be

) 14 13 12 11 10
respectively —,—,—,—,—.

15°15°15°15° 15

The quality of the product, service is limited according to n criteria by m experts
(table 2.). The quantitative expression of the product, service quality by experts is very
debatable. In this context, the number (scale) expressing quality according to i criterion,
i=1,2,...,n can be substituted with a function which establishes the quality level in a
dependence relation to the criterion’s rating namely i = K(i — 1) + 1.

We establish the value of K constant from the following condition

iﬂi =S (k(i-1)+ )= nln—1)

n
=l i=l 2
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Establishing the quality level of a product, service is a problem even for the
most experimented and equipped experts. In this context, the methods proposed in table
2 are a priority: the expert cannot establish the quality level, but this is not necessary;
the expert has to put the products in a certain order, in decreasing order for instance,
according to the quality level: the expert puts on the first place the product which,
according to him, is the best; on the second place he puts the following product etc. The

order in which the expert puts the products is the rating.

Quality is expressed through these ratings. The increase in the number of experts
contributes to the increase in the trustworthiness of the quality established by them. A
product is good not because it is “good”, but because it was put in the quality string on

the 1%, 2" ... place. This is a relative estimation of quality.

Table 2. The arithmetic mean of the weight of quality’s criteria

Quality criterion
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Results and discussion
For agricultural producers, not only the quantitative aspect is important, but also
labor productivity, cutting production costs as well as the quality of products (Popa,
H.L, 2011). Success in the processes of selling products is broadly influenced by two
parameters: prices and quality. The competitiveness of the firm depends on the
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competitiveness of the firm’s products and not the other way round. Generally, under
market conditions the buyer cannot establish the quality of the respective merchandise.
Thus, the buyer resorts to correlating the quality of the respective product with the
firm’s “brand”.

So, the competitiveness of the merchandise influences the competitiveness of the
firms and the other way round. The agricultural producer carries out or not its
productive activity depending on the market demand and supply for the respective
product. To this end, decisions are based (must be based) on the following algorithm:
the farmer uses his own, current, available piece of information; in addition, he studies
the information on the market; he identifies the potential product; he tests the product’s
importance from the point of view of the prospective consumer; the final identification
of the competitive product; the identified product is subjected to reiterated analysis; he
compares the price, the quality of the domestic product with the respective parameters
of the similar product which is imported; the identified product is subjected to analysis:
it is competitive or not; if the case is “affirmative”, the farmer shall carry out the
respective activity; if the case is “negative”, the farmer chooses another product which
shall be subjected to the chain analysis.

An important role in the producer’s calculations is played by the
“competitiveness” category. In this context, there is a need to quantify the level of
domestic merchandise, services competitiveness compared to similar merchandise
which is imported. Merchandise and service competitiveness depends on the price (P)
level, quality (C) level. Let’s examine the competitiveness of merchandise, services on
the external market, where we can find domestic as well as imported merchandise and
services. We write down the prices of the domestic, imported merchandise respectively
by the level of qualities — by Pi; Pi, Ci, Ci. The competitiveness of domestic
merchandise and services on the domestic market is in inverse dependence with the
prices of domestic merchandise and services and in direct dependence with the quality
level thereof. In other words, domestic merchandise and services are competitive on the
domestic market if their prices are lower than the prices of similar imported
merchandise and if their qualities are higher.

So, the function of the competitiveness level, as argument, shall have the ratios

Pi . . . . .. .
ﬁ— whenever the price of the imported merchandise (service) i, i =1,2,...,m is higher

. . . ci . .
than the price of the domestic merchandise; g - whenever the quality of the domestic

merchandise is higher than the quality of the imported merchandise and services. The
function of competitiveness depends on the above mentioned ratios. The modification of
prices Pia, Pi, the level of qualities Cia and Ci generate the modifications of
competitiveness function. In order to quantitatively estimate these modifications, we
shall use a simple method of dividing the whole (competitiveness) into parts. The parts
Pi Cia

ﬁ and = shall be interpreted as legs of a rectangular triangle with hypotenuse
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Fig. 1. Interpretation of the competitiveness level

Competitiveness can be expressed by function

. Pi . . .
The contribution of Pia ratio to the increase (decrease) of the competitiveness of the

domestic merchandise
i, i=1,2,...,m represents

gDI:

. . . Ci .
i=1,2,...,m; the contribution of ﬁ ratio

i=12,..m

Competitiveness can be quantified with the function f(Pis, Cia, Ci). The increase
or the decrease of arguments Pia, Cia, Ci generates certain modifications.

At 1% decrease of the quality of domestic merchandise (Cia), competitiveness
shall increase by:

Establishing the resilience of the function of domestic merchandise and service
competitiveness on the domestic market allows the domestic producer to be able to
channel his efforts in a rational manner: upon quantitative increase; upon qualitative
increase; upon mixed increases, in such a way that the products of domestic
merchandise can be competitive on the domestic market. In the context of an open
economy, this aspect is extremely important for the national economy.

It must be emphasized that, if the quality of products, goods, services and
merchandise plays a more and more important role in consumers’ life, more and more
attention is paid to various investigations: scientific, economic, commercial etc. A
method of quantifying quality accessible to a large number of experts is needed. Success
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in the processes of selling products is broadly influenced by two parameters: prices and
quality. Domestic merchandise and services are competitive on the domestic market if
their prices are lower than the prices of similar imported merchandise and their qualities
are higher.

The market strengthens economy, freeing it from unprofitable and uncompetitive
producers, stimulates progress, the efficacy of production, the high level of
manufactured production, competitiveness (Zoicas-lenciu A. 2006).

Conclusions

In the given compartment, the author proposed the example of the method of
calculating the size of the support granted and the efficient allotment thereof, based on
which were proposed the full results of the optimum allotment of financial means
between agricultural areas, which, in the author’s opinion, can be useful to the
leadership of emerging countries for solving a great deal of problems with respect to the
optimum allotment of financial means between the respective areas of agriculture. It
was also proposed to establish the resilience of the function of domestic merchandise
and service competitiveness on the domestic market.

So, agricultural technologies and machinery from the Republic of Moldova can
be refurbished with performing, modern technologies, can be the technologies from the
“landfill” of strongly industrialized countries, can be refurbished with efficient
technologies, drafted within the agricultural sciences in the country. In this context, the
following problem steps in: to establish the moment for refurbishing old machinery into
new ones depending on the amount of the potential profit, which might be obtained
during the entire period of functioning of the machinery. Each refurbishment contributes
to the increase of the profit. The farmer’s problem: to refurbish agricultural machinery
with new, but expensive machinery, or with other cheaper machinery which was
operated in other households, for instance old machinery, imported from EU member
states.

In emerging countries a lot more attention should be paid to the development of
domestic production and services, to contribute to attracting investments and not in only
one direction — the agricultural sector, since it can affect the general situation of the
national economic activity.

The government of emerging countries must draft efficient paternalistic policies,
relying on world experience regarding sustainable economic growth, which would
“protect” the national economy in the following directions: the restriction of the
products’ imports, granting subsidies for the producer’s activity, the additional taxes on
imported products, the carrying out in the country of the research-development activity
in order to equip the domestic producer with modern and efficient technologies;

In order to solve the domestic and external problems of the state, by mitigating
the consequences of economic, financial imbalances, demographic, environment
modifications, budget deficits, state debts, inefficient functioning of banking systems,
the high rate of unemployment etc., it is necessary that the Governments and Ministries
of emerging countries align paternalistic policies to the following directions: promoting
fiscal activities, performing economic restructuring, ensuring the stability of foreign
exchange rates, reducing volatility, the real estimate of the economic situations from
various countries within external economic relations.

Then, when the quality of the products, goods, services, merchandise becomes a
more and more important aspect in the life of consumers and of the various scientific,
economic, commercial etc. investigations a method of quantifying quality accessible to
a large number of experts is needed. Success in the processes of selling products is in
most cases in a relation of direct dependence with two parameters: prices and quality.
Domestic merchandise and services are competitive on the domestic market if their
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prices are lower than the prices of the similar imported merchandise and their quality is
superior.

For the farmer from emerging countries the quantitative aspect is important, as
well as labor productivity, cutting production costs, but also the quality of these
agricultural products. Success, in the processes of selling the products is broadly
influenced by two parameters: prices and quality. The competitiveness of the firm
depends on the competitiveness of the firm’s products and not the other way round.
Under market conditions, generally, the buyer cannot establish the quality of the
respective merchandise. Thus, the buyer resorts to correlating the quality of the
respective product with the firm’s “brand”.

It is important that the government authorities take the necessary measures
concerning the ensuring of the funding of investment on a medium and long term with
capital flows, for stimulating the producers’ initiative and activity, ensuring that they do
not lead to an artificial increase in the local currency and propagation of inflation.
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