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Abstract: 
Any hospitality organization functions in an environment in which uncontrollable 
forces act and influence the company. This environment can be seen as rapidly and 
continuously changing, for instance because of the daily technological innovations. 
The hospitality marketers must understand the needs of the company and quickly 
adapt them to the changes in the business environment. 

 
Key words: hospitality, microenvironment, marketing 

 
JEL classification:  M31 

 


