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Abstract: 
Since the tourists have individual needs, as sum of the personal features, each of them could 
become a potential market. At the same time, no product could be considered fully meeting a 
consumer’s demands, unless it would be created in compliance with his/her full needs. Ideally, 
it should exist as many tourist products as potential buyers would exist on the market. 
Nevertheless, there are homogenous groups or market segments interacting relatively 
identical. The number of these segments on the tourist European and national market grows 
progressively, compulsory requesting the diversification of the tourist product, in a way that 
each segment to be attracted by the region tourism. 
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