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Abstract:

The paper presents a situation of the purchasing and consumption behavior of agri-
food products, comparing Romania with other European countries. The purchasing
and consumption behavior of agri-food products is highly influenced by many
factors, such as the features of product distribution system; the totality of
information and messages used by factories, concerning the presence of agri-food
products on the market; economic factors: the consumers’ income, people’s
purchasing power within a certain area, the price of agri-food products; social
factors: social status, family, belonging groups; cultural factors: customs,
traditions, values, beliefs, norms that govern peoples’ status in society;
demographic factors, such as age, sex, number of members per house, space for
living, nationality, ethnic status.

Key words: agri — food products purchasing behavior, consumption behavior.

312



